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Important Points to Remember

No m atter what your m ajor will be, if you are interested in a m anagem ent, administrative or other
business-type career, you will need to develop your ability to think analytically and creatively,
your w riting and speaking skills, your decision-m aking skills, and your interpersonal
skills.  Som e courses that m ay help to develop these abilities include:  logic, public speaking,
comm unication studies, advertising, technical and creative writing, statistics, hum anities, and social
sciences.  Co-curricular activities also contribute to the developm ent of leadership skills, the ability
to work well with others, and decision-m aking skills.  Co-curricular activities include internships,
part-tim e jobs, athletics, and student or com m unity organizations.

M ost career counselors suggest that when preparing and looking for a job, you should em phasize
your total record  of achievem ent.  This record includes not only your m ajor area of study and
grade-point average, but also volunteer and work experience, leadership roles, and com m unity
involvement.  Provide yourself with m any opportunities to develop your talents and abilities
further.

Also rem em ber this advice from  an Ohio University alum nus:  "No m atter how brilliant a scientist,
or, for that m atter, a lawyer, an educator, or a politician, you m ay be, if you cannot express your
ideas, your dreams, or your scientific results clearly and persuasively, the rewards and satisfaction
which our careers should provide will not be realized.  A liberal arts degree, or at least courses in
the liberal arts program , help to teach us to write and speak effectively.  It is also im portant to be
able to view and appreciate the world around us and every living thing in it."  (Dr. Jeanette
Grasselli, Director of Corporate Research and Analytical Sciences at B. P. Am erica and form er Chair
of Ohio University Board of Trustees).

Ultim ately, the career you enter depends on your imagination and ability to present yourself.  W e
hope that the following inform ation is of help in your quest for a m ajor.

All Executive Work is based on one or more of the following eight core
activities.  Seek to develop them in your college courses and work.

Application of Technology
Taking an engineering-like approach to
business problem s and using technology
to solve them  (operations process
analysis, process redesign, production
planning).

Quantitative Analysis
Problem  solving that relies on
m athem atical and financial analysis
(determ ining the most advantageous
debt/equity structure, analyzing m arket
research).

Theory Developm ent and Conceptual
Thinking

Taking a broadly conceptual, quasi-
academ ic approach to business problem s
(developing a new general econom ic
theory or m odel of m arket behavior).

Creative Production
Highly creative activities (the generation
of new business ideas such as line
extensions or additional m arkets, the
developm ent of new m arketing
concepts).

Counseling and M entoring
Developing a variety of personal
relationships in the workplace and
helping others in their careers (human-
resources coaching, training, and
m entoring).

M anaging People
Accom plishing business goals through
working directly with people (particularly
as a frontline m anager, team  leader,
director, or direct supervisor).

Enterprise Control
Having ultim ate strategy and decision-
m aking authority as well as resource
control for an operation (as a division
m anager, president, CEO, partner in a
professional firm s, or entrepreneur).

Influence Through Language and Ideas
Exercising influence through the skillful
use of persuasion (negotiating,
dealm aking, sales functions, and
relationship developm ent).

Source: Finding the Job You Should Want, James Waldroop and Timothy Butler, Fortune, March 2, 1998.
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The College of Arts and Sciences

"The well-prepared m anager of the next generation will sim ply need m ore than the nation's
business schools can provide.  So m uch of what the executive of the 21st-century needs is not the
advantage of the business school, but is to be found in a liberal arts education."  (George B. Parker,
Director of Stanford's Executive Education Program ).

The College of Arts and Sciences' central purpose is to provide students with a sound liberal
education.  Its focus is broader than, but in m any cases includes, an education for im m ediate
application.  A liberal education encourages critical-m indedness, increases the level of objective and
quantitative thinking, and dem ands clear expression.  A liberal education also affords an
acquaintance with language, skills and m ethods at a scholarly level.  It prepares students for
advanced graduate or professional training and in m any cases for a m ore imm ediate vocation.  In
step with changing needs of our society, the College of Arts and Sciences has m aintained the
central purpose of a liberal education as a sound basis for training, geared toward today's career
opportunities.

The top ten personal qualities employees seek are:
1)  Com m unication Skills
2)  M otivation / Initiative
3)  Team work Skills
4)  Leadership Skills
5)  Academic Achievem ent / GPA
6)  Interpersonal Skills

7)  Flexibility / Adaptability
8)  Technical Skills
9)  Honesty / Integrity

        10)  W ork ethic*
        10)  Analytical / problem  solving skills* 
        *Tie

Source:  U.S. Bureau of Labor Statistics.

M any of the skills m ay be developed through a well-rounded, liberal education.  The notion that
such an education does not lead to a good job is contradicted by testim ony of business executives
and recent graduates who have successfully taken that route.  

M any m ajors in the College of Arts and Sciences can prepare you for a business-related career by
developing transferable skills and knowledge.  Coupled with a m inor in business adm inistration, a
student m ay increase his or her chances of m arketability in the business world.  Students interested
in pursuing a form al minor in business adm inistration m ust com plete the following courses: 
Accounting 101 and 102, Business Law 255, Econom ics 381 or Psychology 221 or QBA 201 or COM S
301, or GEOG 271 and all of the following four courses:  Finance 310, M arketing 202, M anagem ent
202, OPN 300.

Have you always had an interest in history  but hesitated to m ajor in it?  Perhaps a history  m ajor
and a business m inor m ight lead you to som e of the sam e career paths of graduates whose jobs
include:

Director of Historical Sites Foreign Service Officer Intelligence Analyst
Legislative Assistant Account Coordinator Lobbyist
Exhibit Director Procedure Analyst M edia Consultant
M useum  Director Public Relations Officer Insurance Broker
M arket Research Analyst Tax Agent Travel W riter

Likewise, the sociology m ajor who acquires a business background m ight well find him /herself 
as a:

Program  Director M anpower Developer
Research Assistant Claim s Exam iner
Consum er Researcher Personnel Assistant
Director of Affirm ative Action City Planner
Com pensation / Benefits Director Com m unity Organization W ork
M arket Research Analyst
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The comm unication skills developed by an English  m ajor prove invaluable in the corporate world. 

Skilled English  m ajors with business "know -how" have found em ploym ent as:

Technical W riter Copy W riter

Em ploym ent Representative Com m odity Trader

Grant W riter M anagem ent Trainee

Contract Specialist Sales Representative

Hum an Resource M anager M arketing Adm inistrator

Developm ent Officer Advertising and Public Relations M anager

Speech W riter

If you have planned a specific m ajor in the College of Business, consider its counterpart or a related

field of study in the College of Arts and Sciences.

If you are interested in International Business , the College of Arts and Sciences offers a B.A.

degree in global studies.  Recent reports state that m anagers sim ply m ust understand foreign

cultures, languages and politics as well as business practices.  "W e can no longer ignore the fact

that well over half the world's population and the fastest growing region of the world is not

western at all."  (Parker).  Com bined with a business m inor, this m ajor could lead to a career as a:

Foreign M anufacturer's Representative

Econom ic Trade Developer

International Hotel Adm inistrator

Im port/Export Operator

Foreign Trade Agent

M arketing Correspondent

Students with a strong interest in finance  or quantitative business analysis would be wise to

consider the field of applied m athem atics or mathem atical statistics where opportunities exist

for:

Budget Analyst Auditor

Inventory M anager Appraiser

Stockbroker Financial Assessor

Insurance Broker Actuarie

Bank M anager Com pensation Adm inistrator

Purchasing Agent

Sim ilarly the actuarial sciences m ajor is intended to provide students with a course of study

suitable for entry into the actuarial profession.  The program , which has a strong business

component, is recom m ended for students who plan to com bine mathem atics with a career in the

business world.

Students interested in Hum an Resource M anagem ent could consider com bining a business m inor

with a psychology m ajor.  Job titles of psychology graduates include:

Hum an Resources Director Account M anager

Labor Relations M anager Benefits Coordinator

Job Developm ent Specialist Com m unity Relations Director

Career Counselor Sales M anager

Those students whose business interests include careers in the areas of governm ent and politics m ay

be wise to consider the political science  or public administration  m ajor.
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Political science  graduates can be found in the following positions:

Legislative Assistant Lobbyist

Union Representative Elected Official

International Relations Advisor Custom s Inspector

Labor Organizer Insurance Underwriter

Policy Analyst Anti-Terrorism  Intelligence Agent

Public Relations Specialist Program  Planning

Budgeting Governm ent Adm inistration

Hum an Resources Adm inistration

Arts and Sciences students also have the opportunity to m ajor in econom ics, traditionally thought

of as a "business field."  Econom ics m ajors can expect to find em ploym ent with business, industry,

local, state and federal governm ent and private enterprise in occupations which m ight include:

Budget Exam iner Tax Exam iner

Econom ics Analyst Trainee Labor Econom ist

Insurance Underwriter Fiscal Officer

Securities Analyst Purchasing Adm inistrator

Com pensation Adm inistrator Financial Planner

M arket Research Analyst

For those students whose goals are career specific, the College of Arts and Sciences also offers

m ajors in fields such as urban and regional planning, and, of course, pre-law  (econom ics,

English, history, philosophy, political science and sociology concentrations).

The opportunities for liberal arts students who are graduates of the College of Arts and Sciences

are endless.  They m ay be career-specific or generally prepared for by acquiring the skills and

abilities of traditional, liberal education which will best serve the corporate em ployer, the Am erican

public and the individual college graduate.

For Additional Inform ation : The College of Arts and Sciences -- W ilson Hall 1st Floor

740-593-2844

http://www.cas.ohiou.edu 
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The College of Communication

The College of Com m unication, which includes the School of Inform ation and
Telecomm unication System s, the School of Com m unication Studies, the School of
Journalism, the School of M edia Arts and Studies, and the School of Visual
Comm unication , is an excellent choice for m any students interested in pursuing a business-
focused career in the rapidly growing field of com m unication.  Educational preparation in any of
the areas of com m unication will help students becom e ready to m eet the com m unication needs of
a changing society.

Information and Telecommunication Systems
The purpose of the School of Inform ation and Telecom m unication System s is to provide
academ ic studies and research for preparing professional telecom m unication m anagers to
help design, supervise, operate, buy, and sell com m unication equipm ent and services.  They
work for non-telecom  private industry, such as banks or insurance com panies, telecom
equipm ent m anufacturers and distributors, telecom  service providers, and consulting firm s.

The Inform ation and Telecom m unication Systems program  is based on the prem ise that
telecom  professionals m ust have broad knowledge and skills in telecom  technology, basic
business practice, and both written and oral com m unication.  A m ajority of each student’s
coursework is taken outside the School and includes both business-oriented and
com m unication-oriented classes.  ITS students are required to take accounting, business law,
econom ics, m anagem ent, and m arketing.  M ost ITS students earn the business m inor.  Recent
graduates have received job titles such as:

Telecom  Operations Specialist LAN Engineer
Network Adm inistrator Telecom  Analyst
M ajor Account M anager Sales Engineer
Account Executive Corporate Account M anager

Transfer to the J. W arren M cClure School of Inform ation and Telecom m unication System s is
subject to the basic rules of the Scripps College of Com m unication:  students should have a 2.5
or higher GPA.  Students should schedule an appointm ent with the Director or Associate
Director, 2  floor, Lindley Hall, 593-4890.   nd

Communication Studies
The School of Com m unication Studies offers a liberal education emphasizing the scientific and
artistic basis of com m unication.  Students within the major choose areas of specialization and
specific courses which can lead to professional or pre-professional com petence in a variety of
career fields.

Students with particular interest in professional careers and adm inistrator positions in
business industry or education should closely exam ine the m ajor track of organizational
com m unication, which prepares students for challenging careers and adm inistrative
positions.  Students interested in public relations, consulting, and m arketing and sales should
consider the m ajor track of com m unication and public advocacy .  Students interested in
the health comm unication  industry can focus on that m ajor track.

Coursework in com m unication studies includes public speaking group work, problem
solving, conference leadership, classes specific to the major track, as well as a 28-hour
concentration in the student's area of interest.  Business-oriented students m ay choose
concentration areas such as m anagem ent, accounting, and m arketing depending on their
specific career goals.  Com m unication studies m ajors have found em ploym ent opportunities
as:

Adm inistrative Officers Public Relations Directors
Industrial Relations Representatives Account M anagers
Benefits M anagers Fam ily Service Adm inistrators
Personnel Recruiters M anagem ent Consultants
Retail Sales Special Event Coordinators
Hum an Resources Adm inistrators M arketing Directors
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School of Com m unication Studies:  Lasher Hall, 593-4842.   Students m ust have a 2.75

accum ulative GPA or higher.  First-year students m ay apply by M arch 1 for fall adm ission if

they will com plete at least 48 hours with a 2.75 accumulative GPA or higher by the end of

spring quarter.  Students who have completed more than 48 hours m ust have a 2.75

accumulative GPA or higher when they apply and may apply Septem ber 15-October 1 for

winter adm ission or February 15-M arch 1 for spring adm ission.  It is strongly recom m ended to

m eet with Professor Jam es before applying.  Appointm ents are scheduled with Professor Jerry

M iller by speaking with his adm inistrative assistant, Vicki Dornbush.  M s. Dornbush’s office is

in Lasher Hall 022, her office phone is 740-593-4842, and her e-m ail is dornbush@ohio.edu. 

Students m ust apply online using the online form  available from  Septem ber 15–October 1 and

February 15–M arch 1 at http://www.com s.ohiou.edu/. 

Media Arts and Studies - Management Sequence
There are m any business opportunities in the rapidly growing field of m edia.  The bachelor's

degree program  in m edia arts and studies at Ohio University is a professional degree

program  designed to prepare students for careers in all aspects of m edia, including

m anagem ent, sales, m arketing, and advertising.

In addition to courses in m edia arts and studies, students enroll in 35 hours of corollary 

coursework in:

Accounting Econom ics

Interpersonal Com m unication Finance

Business Law M anagem ent

M anagem ent Inform ation System s M arketing

Opportunities are available for internships and professional involvem ent.

School of M edia Arts and Studies:  Jeff Redefer, 202D RTVC Building, 593-4870.  A 3.0 cum ulative

GPA or above is required for consideration, and applications are accepted once per year by the fifth

Friday in spring quarter.  First-year students who will have com pleted at least 48 hours with a 3.0

accum ulative GPA or higher by the end of spring quarter m ay apply by the deadline for fall

adm ission.  In som e exceptional cases (e.g. professional experience), a student m ay be considered

with less than the required 3.0 GPA.  In these cases the prospective student m ust subm it the

application as well as supporting docum ents (3 letters of recom m endation, 2 from  university

professors and 1 from  the professional com m unity; a resum e; and portfolio of work.)  Students are

encouraged to attend one of the transfer workshops offered each winter and spring quarter before

applying for transfer.  Students transferring into M DIA m ust be enrolled for a m inim um  of one

academic year (3 consecutive quarters) or their final 48 hours of earned credit in the school in order

to graduate from  this program . 

For Additional Inform ation:  check out the College of Com m unication web page: 

http://www.scrippscollege.ohio.edu/ for m ore inform ation.
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The College of Education and
Human Services

A degree from  the College of Education not only enables a graduate to pursue a professional career

in education, it also signifies that the graduate has a depth of knowledge in a particular discipline,

such as English, foreign languages, or history.  M ore im portantly, students in education are

required to develop the ability to organize and present facts and ideas, to write clearly
and concisely, to evaluate fairly the work of others, and to train (teach) and work well
w ith other people .  M ost of those characteristics are often listed in business-related job

descriptions.

Occupations that Education  graduates often enter other than teaching include:

Governm ent Contract Officer M useum  Curator

M arketing Consultant Loan Officer

Training/Developm ent Director Editor

Technical W riter Insurance Underwriter

Account Representative Attorney

Hum an Resources Adm inistrator Public Relations Specialist

Insurance Agent Educational Supplies & Equipm ent Sales Rep.

Textbook Com pany Representative

Recreation Management
This m ajor focuses on the adm inistration of recreation program s and qualifies students for

positions in public and private recreation, agencies and institutions and cam p adm inistrators. 

Required courses in the area of concentration include:  econom ics, m arketing, journalism ,

accounting, hum an resource m anagem ent and finance.

Possible career options include:

Cam p Adm inistrator Institutional Recreation Director

Hum an Resources M anager Sports Adm inistrator

Public Recreation Director Corporate Fitness Director

Retail Merchandising and Fashion Product Development
This m ajor com bines courses from  three areas of study:  general hum an and consum er science,

textiles and clothing, and business.  The program  prepares students for retail m anagem ent,

m arketing, product developm ent, buyer sales representative, distribution, or fashion

coordinator.

Possible career opportunities with this m ajor are:

Retail Buyer Fashion Consultant

Retail M anager Public Relations

Fashion W riter or Editor Account M anager

Advertising Specialist Sales Representative

M arketing Consultant

Restaurant, Hotel, and Tourism
This m ajor, with a built in business m inor,  em phasizes the m anagem ent and m arketing
aspects of the food services industry.  Coursework in general hum an and consum er science,

nutrition and food preparation is supplem ented with principles of m arketing, econom ics,

accounting, and hum an resource m anagem ent.
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M ost m anagem ent-related careers are possible with this m ajor.  Other career choices include:

Hotel and Restaurant M anager

Sales Representative

Industrial Food Service M anagem ent

Institutional Food Service M anagem ent

For Additional Inform ation:  The College of Education and Hum an Services

       M cCracken Hall 124, 593-4400

               Jen W arner, Academ ic Advisor

       Greg M oeller, Academ ic Advisor

       Floyd Doney, Director of Student Affairs

               http://www.cehs.ohio.edu/
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The College of Fine Arts 

Interior Architecture
To become an interior designer or architect, a student m ust acquire technical inform ation,

business skills and aesthetic awareness.  This m ajor requires study in general hum an and

consum er science, arts, interior design, journalism , m arketing and industrial technology and

prepares students for careers in residential and comm ercial design.

Possible career opportunities for an interior design m ajor include:

Furniture Sales Showroom  M anagem ent

M arketing Consulting Technical W riting

Retail M anagem ent Interior Design Illustration

Com m ercial Design Residential Architecture
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The College of Health Sciences 
and Professions

Several m ajors in the College of Health and Hum an Services not only offer excellent program s of
study in health, sport sciences and hum an services, but also require coursework and practical
experience sim ilar to that required for a degree in business administration.  M any m ajors include
classes in m anagem ent, econom ics, m arketing, sociology and organizational com m unication.

The following m ajors in the College of Health and Hum an Services require business related courses
and prepare students for m anagem ent/adm inistrative positions:

Long-Term Health Care Administration
In addition to General Education Requirem ents, this m ajor includes nearly 50 hours of health-
related courses; over 20 hours of business-type courses; and 30 plus hours of practica and
workshops.

Possible career options for graduates with this degree include:
Nursing Hom e Adm inistrator Sales Representative
Hum an Resources M anager Health Care Lobbyist
Account Representative Long-Term  Health Care Facility Adm inistrator

Health Services Administration
This area of concentration com bines health-related courses, business and m anagem ent
courses and practicum  work to prepare students for adm inistrative and m anagem ent careers
in the health care profession.  This program  also prepares students for graduate work in
hospital administration.

Possible career options for graduates with this degree include:
Local and State Governm ent Health Care Agency Adm inistrator
Health Care Lobbyist
Hospital Adm inistrator
Account Representative
Union Negotiator

Environmental and Occupational Health and Safety
Two m ajor options are available, environm ental health science and industrial hygiene, which

combine natural science courses with som e business and comm unication courses.  Graduates

m ay be em ployed by governm ent agencies, private laboratories and insurance com panies. 

Industrial hygienists evaluate and control environm ental factors and hazards in the work place

which affect workers' health.

For additional inform ation :  The College of Health Sciences and Professions, Grover Center,

W 370 Grover Center, 593-9334, http://www.hhs.ohiou.edu/chhs/.

Becky Zuspan, Director, Student Services



11

University College

Bachelor of Specialized Studies
The Bachelor of Specialized Studies program  provides an opportunity for undergraduate
students to design their own educations.  Specialized Studies is to be utilized only as an
alternative to an established degree.  Ohio University students whose educational goals
cannot be m et through existing degree program s m ay find the BSS degree suited to their
needs.  The program  is geared toward several categories of students:

P Students who are uncertain about career goals and wish to utilize university resources
for career exploration.

P Students who know what they want to do but cannot adequately m eet their goals
through established degree program s and would rather com bine available university
offerings to create an entirely unique field of study not currently available in the
curriculum .

P Students who wish to pursue a non-traditional approach in attaining established
educational and career goals.

P Students who m ake a decision regarding goals or whose goals change late in their
college careers.

To enter the Bachelor of Specialized Studies Program , a student m ust attend a BSS
inform ation session (call 740-593-1935 to sign up for a session) and then com plete an
application available on the University College website (http://www.ohio.edu/univcollege/). 
The application includes a Statem ent of Rationale which clearly indicates the reasons why this
degree can better m eet individual needs than any other degree.  The student m ust also
complete a curriculum  plan, including a m inim um  of 45 credit hours which clearly support the
Statem ent of Rationale.  This Area of Concentration includes com pleted, current and planned
work and sets forth required courses for the student.

Additional requirem ents for the Specialized Studies degree are:

P Good academ ic standing (2.0 GPA or higher) and 2.0 in area of concentration.

P Achievem ent of sophom ore rank.

P At least 45 hours of work successfully com pleted after adm ission to the program . 
(Includes concentration and elective courses.) 

P At least 80 hours of upper division work (courses num bered 300 level or higher) to be
eligible for graduation.

P Com plete University General Education Requirem ents.

The Bachelor of Specialized Studies Review Com m ittee m eets once each quarter to read and
consider each application for admission to the program .  Applications are due by the end of
the 10  week of fall, winter, or spring quarter, or sum m er session.th

Som e recent BSS graduates are em ployed in the following occupations:
Financial M anager News Reporter
College Professor Auditor
Interior Designer Urban Planner
Hospital Adm inistrator Recreation Director
Environm ental Engineer M ortician
Pilot M arketing Analyst
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Real Estate Developer Com puter Program m er
Film  and TV Producer U.S. Food and Drug Adm inistration Investigator
University Adm inistrator Hum an Resources Adm inistrator
Lawyer Restaurant M anager
Director of Social Services Public Relations Director
Retail Salesperson M ayor
Loan Officer Travel Consultant
Trust/Bank Vice-President Accounts Payable Supervisor
Autom otive Production Forecaster M arketing and Advertising Coordinator
Public Safety M anager System s Technician
Procurem ent Analyst Realtor
Nonprofit Developm ent Officer Claim  Representative

*  Students considering the Bachelor of Specialized Studies Program  are required to attend a BSS
inform ation session to discuss the program  and application procedure as well as the proposed Area
of Concentration.  Call to reserve a space in one of the sessions.

For Additional Inform ation:  University College – 740-593-1935 – 140 Chubb Hall
        http://www.ohio.edu/univcollege/ 

College of Business Minor

Students outside the College of Business who wish to com plete a business m inor m ay do so by

completing 36 credit hours of the following:

Required Courses:              Hours

Accounting 101 and Accounting 102 (prerequisite ECON 103)   8

Business Law 255                            4

QBA 201 or PSY 221 or ECON 381 or COM S 301 or GEOG 271   4

Finance 310   4

M arketing 202   4

M anagem ent 202   4

OPN 300   4           

        ___

         16

The Sales Certificate

The College of Business through The Sales Centre at Ohio University sponsors the undergraduate

Sales Certificate for students in any m ajor who seek understanding about professional selling and

developm ent.  

For Additional Inform ation:  The Sales Centre – 740-593-9328 – Copeland Hall 601

  http://www.cob.ohio.edu/tsc.aspx
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