
OHIO UNIVERSITY SURVEY OF 2000-2001 GRADUATES


questions for RETAIL MERCHANDISING graduates
IN THIS SECTION YOUR RESPONSES WILL HELP US ASSESS HOW OUR RETAIL MERCHANDISING GRADUATES ARE DOING IN TERMS OF EMPLOYMENT AND FURTHER EDUCATION.

 1.
Have you been employed at any time since graduation in retail merchandising?


_____Yes

_____No

 2.
If you have continued your education since graduation, in which of the following ways have you done so?


(Check all that apply) 


_____Workshops


_____Conventions/Symposia


_____Continuing Education Units
_____University courses (non-degree)


_____Other (Specify)________________________________________________________________________

 3.
In which of the following activities have you been involved since graduation?


(Check all that apply)


_____Supervision of internship/field work             




_____Presentations to community groups, schools, etc.




_____Judging competitions, shows, etc.


_____Other (Specify)________________________________________


 4.
Please list any professional organizations with which you are affiliated.

IN THIS SECTION YOUR CANDID RESPONSES ABOUT THE SKILLS/KNOWLEDGE NEEDED ON YOUR JOB WILL HELP US IDENTIFY WEAKNESSES AND STRENGTHS IN THE COMPONENTS OF THE RETAIL MERCHANDISING PROGRAM.  

For each program component please circle a number on each scale to indicate (a) how important the skills/knowledge from that program component are on your job, and (b) how well the Retail Merchandising program at Ohio University helped prepare you with the skills/knowledge from that program component.  










Importance on Job

Preparation by Program











1 Very Important


1 Very Good










2 Somewhat Important

2 Good










3 Neutral  


3 Neutral










4 Somewhat Unimportant

4 Poor

                   






5 Very Unimportant

5 Very Poor

Program Component





(Circle one number)

(Circle one number)









 5.
Understanding retail industry structure



1    2    3    4    5


1    2    3    4    5

 6.
Understanding market segmentation



1    2    3    4    5


1    2    3    4    5

 7.
Understanding retail management



1    2    3    4    5


1    2    3    4    5

 8. Supervising employees          




1    2    3    4    5


1    2    3    4    5

 9.
Developing/maintaining customer relations                

1    2    3    4    5


1    2    3    4    5

10.
Pursuing professional development              


1    2    3    4    5


1    2    3    4    5

11.
Understanding ethical business practices   


1    2    3    4    5


1    2    3    4    5

12.
Developing career search strategies                        

1    2    3    4    5


1    2    3    4    5

13.
Planning merchandising in general                            

1    2    3    4    5


1    2    3    4    5

14.
Applying principles of visual merchandising  


1    2    3    4    5


1    2    3    4    5

15.
Performing inventory control         



1    2    3    4    5


1    2    3    4    5

16.
Understanding sourcing issues     



1    2    3    4    5


1    2    3    4    5

17.
Utilizing negotiating skills     




1    2    3    4    5


1    2    3    4    5

18.
Understanding financial market activity



1    2    3    4    5


1    2    3    4    5

19.
Understanding global industry issues                        

1    2    3    4    5


1    2    3    4    5

20.
Understanding socio-political influences on the retail industry
1    2    3    4    5


1    2    3    4    5

21.
Understanding international business operations


1    2    3    4    5


1    2    3    4    5

22.
Employing promotional strategies      



1    2    3    4    5


1    2    3    4    5

23.
Applying principles of marketing management 


1    2    3    4    5


1    2    3    4    5

24.
Utilizing fashion illustration       
   


1    2    3    4    5


1    2    3    4    5

25.
Designing apparel               




1    2    3    4    5


1    2    3    4    5

26.
Applying apparel fitting principles



1    2    3    4    5


1    2    3    4    5

27.
Applying apparel sizing specifications   



1    2    3    4    5


1    2    3    4    5

28.
Utilizing apparel production methods               
 

1    2    3    4    5


1    2    3    4    5

29.
Evaluating products     




1    2    3    4    5


1    2    3    4    5

30.
Developing products      




1    2    3    4    5


1    2    3    4    5

31.
Assuring product quality                                 


1    2    3    4    5


1    2    3    4    5

32.
Understanding textile processes                           

1    2    3    4    5


1    2    3    4    5

- over -










Importance on Job

Preparation by Program











1 Very Important


1 Very Good










2 Somewhat Important

2 Good










3 Neutral  


3 Neutral










4 Somewhat Unimportant

4 Poor

                   






5 Very Unimportant

5 Very Poor

Program Component





(Circle one number)

(Circle one number)

33.
Understanding cultural, physical, aesthetic aspects of dress
1    2    3    4    5


1    2    3    4    5

34.
Employing quantitative skills     



1    2    3    4    5


1    2    3    4    5

35.
Solving problems creatively  




1    2    3    4    5


1    2    3    4    5

36.
Understanding organizational behavior    


1    2    3    4    5


1    2    3    4    5

37.
Using computers           




1    2    3    4    5


1    2    3    4    5

38.
Understanding consumer and marketplace economics   

1    2    3    4    5


1    2    3    4    5

39.
Preparing written materials           



1    2    3    4    5


1    2    3    4    5

40.
Communicating orally        




1    2    3    4    5


1    2    3    4    5

41.
What do you believe are strengths of the Retail Merchandising program at Ohio University?

42.
What do you recommend to improve the Retail Merchandising program at Ohio University?

COMMENTS: We are always interested to hear of your current professional and personal activities (please attach additional sheet, if necessary). 


Thank you for completing this questionnaire!  Please return it with the main questionnaire to: Office of Institutional Research, 

Ohio University, 301 Computer Services Center, Athens, Ohio 45701.


