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CLEP Subject Matter Examination Credit

Subject to approval by the appropriate department in each case, Ohio University will allow credit for satisfactory performance on the CLEP
subject matter examinations, provided you take the examinations before you formally enroll in the university. The university does not award
credit for scores achieved on the CLEP general examinations.

For a complete list of course names and descriptions, please visit Ohio University’s online catalog and search under courses. The catalog can
be found at: www.catalogs.ohio.edu

CLEP SUBJECT S((::I:I:E COURSE NUMBER COURSE DESCRIPTION CREDIT HOURS
Composition American Literature 65 ENG 1XXL 100-Level English 3.0
and Literature Analyzing and Interpreting Literature 70 ENG 2010 Principles of Textual Analysis 3.0
English Composition 55 ENG 1XXL 100-Level English 3.0
English Literature 65 ENG 1XXL 100-Level English 3.0
Freshman College Composition 70 ENG 1510 Writing and Rhetoric 3.0
Foreign French Language 55 FR 1110 and FR 1120 Elementary French 8.0
Languages
German Language
Spanish Language
65 SPAN 2110 and SPAN 2120 Intermediate Spanish 6.0
History and American Government 55 POLS 1010 American National Government 3.0

Social Science

Western Civilization I:
Ancient Near East to 1648

Western Civilization II: 55 HIST 1220 Western Heritage: Modernity 3.0
1648 to the Present

Science and Calculus 55 MATH 1350 Intorduction to Calculus 4.0
Mathematics 55 MATH 1200 4.0
55 MATH 1200 and 8.0

MATH 1300
55 MATH 1300 4.0

55 MATH 1300

MATH 1200
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PBIO 1140 Cellular Foundation of Plant Biology 4.0
. 70 .................. B IOS 1700 .........................................................................................
Chem|stry55 ................. : HEM1210Prmuplesofchemlstryl ................................ . PR

Business Information Systems and 55 CS 1XXL Computer Literacy 3.0

Computer Applications

PrmaplesofManagement ...................... 55 .................. MGT PR EVALUATIONPENDING30 .............
PrlnC|pIesofAccount|ng ........................ O e e Foararion senemie e
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Principles of Marketing 60 MKT 2020 Principles of Marketing 3.0




