“Afuenza’ is
the chronic pursuit
of unnecessary
commodities.

I's a consumer

af iction riddled
with false value,
material happiness,
and shaken
identity. Put

simply, it's our
addiction to stuff.

Last spring, | vowed not to spend money for
six weeks. Though I've sought the quick xes,
loose courage, and material happiness of modern
consumption, I'm realizing the price we pay for our
delusions of grandeur comes in much more than
dollars and cents. Our money must re ect our values
because dollars direct our world. Newfound freedom
and nances challenge me to take responsibility for
this silent but powerful voice.

Thanks to the good fortune of full college
scholarships, all of my spending is discretionary. |
wanted to gure out how many of my purchases |
actually need and why | pay for those | don't. So |
stopped spending and started scribbling notes about
the degree to which consumerism had in ltrated my
life.

These are a few of the lessons | learned along the
way:

Early April. Irunmy rst
half-marathon, a 13-mile chal
lenge with a $35 registration
fee. Though | paid the fee long
before | started my expen
ment, | essentially paid $35 to
run. Which is a little strange,
considering | run on my own
every day, free of charge...

We commodify water, art,
nature, and knowledge just
like we commodify our afternoon jog. Though this
can improve the quality of experiences, products
and services, it also puts them at risk of being
withheld, regulated, and cheapened. | can now
recognize commoditization more quickly and make
better judgments about its legitimacy. While the
convenience of a well-funded marathon may be
reasonable, an elite monopoly of nature, education,
or water is not.

April 13th. It's my birthday and a friend treats me to
avanilla chai at Donkey. | realize the $7 he spent is
not just for milk and fancy spices. The yellow walls,
creaky wooden chairs, and mismatched artwork of
Donkey wrap us with comfort and cozy ambiance.

We often buy symbolic value as part of a material
good and are willing to shell out extra cash for the
privilege. Need more proof? Gucci's CEO once said,
“We are not in the business of selling handbags. We
are in the business of selling dreams.”

Not everything we buy has to be tangible. But
realizing exactly what we're paying helps us navigate

marketing tricks that create
illusions of symbolic value
and demand unreasonable
prices for mediocre or
unnecessary goods.

Without the required costs of tuition, housing, and
food, | was able to focus on my most personal con
sumer decisions, and those are the decisions that are
often so ripe for abuse.

How we choose to spend, and not spend, affects
more than just ourselves. It's also our voice in the
consumer sphere. If we're disturbed by af uenza’s
breach of identity or the threat of cheapened
education, we can demand better. Our individual
habits do have an in uence. Money is power and our
collective consciousness can move mountains.

April 30th. | attend a panel
discussion about marketing
strategies. One of the panel
ists describes cell phones as a
“digital extension of self.”

The breach of our
identity is perhaps the most
serious transgression of
our commodities. Many of
af uenza’s worst symptoms,
including loss of meaning
and diminished self-worth, come from our insistence
to express ourselves through purchasing.

My cell phone features goofy portraits, quirky text
messages, and catchy ringtones. My contacts include
close friends and favorite restaurants. My MacBook
stores hundreds of pictures from a study abroad trip
to Borneo and my iTunes library tracks my ever-
shifting musical tastes. Are these products a harmless §_
outgrowth of my personality? Or do they sti e a more
natural expression of myself?
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Residence Challenge
Jan. 19 - Mar. 9

A seven-week, inter-hall com -
petition targeting electricity
consumption. Top hall on each

Green goes to Cedar Point.
www.ohio.edu/sustainability
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RecycleMania
Jan. 18 - Mar. 28
A ten-week, inter- 5
college competition RQC)’C‘@ MaNla
targeting recycling

and waste reduction. Top

campus wins glory and a trophy.
www.ohio.edu/recycle

May 2nd. It's my dad’s birthday and now it's my turn
to give gifts. | opt for a homemade card and promise
to help plan our next family vacation.

Not spending money helped me realize how easily
commaoditization can undermine our self-suf ciency
by blinding us to unique ways to solve our problems.
Though relying on generic products like birthday
cards makes life easier, it threatens our autonomy \,
and cheats us of the opportunity to use our creative
ingenuity.
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Mind over money. After six weeks of no e s\_ ad\u m I 9 h t S...
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ger take spending for granted \)\ "~ about the use of the lights at Peden Stadium, it seemed

and handing over money ' (o) high time to consider the impact of this practice on Ohio Univer

feels a little less natural ‘Q sity’s energy and environmental footprint. The eld lighting includes
: ’ . ?‘ 256 total xtures, each using one 1,500-watt lamp. This means that,

Most importantly, | Q.' every hour, the full lighting array uses about 384 kwWh (kilowatt hours).

i(ongéve;céorr;;rt::;/e &O As an indus_trial user, Ohio U. “enjoys” a rate of about $0.0477 per kwWh of
i 1 don't want power. Thl_Js, it costs abou§ $18.32 per hour when all Fhe xtures are on. Many
to and | can %V‘ who complain abqut excessive use are actually sprprlse_d at how cheap that ig

. S True, the budgetary implications of the lights are relatively minor. However, in order
more easily Q)" toevaluate “true” costs, it is worth considering the greenhouse gas emissions impact
distinguish Q— as well: about 750 pounds of carbon emissions per hour of operations. Translation: the
between @) lights at Peden Stadium do in an hour what my home in Athens accomplishes in two
necessi O months.

ties and O We can all agree that it will take more than shutting off the lights at Peden to address our

non- energy challenges. Here at Ohio University, there are some encouraging signs of a larg
;e_slsen LYy institutional commitment, including the Presidents’ Climate Commitment. But our success in
ials.

I achieving our most ambitious goals will depend in large part on the willingness of members|
|~ of our university community to take a good hard look at what each of us contributes and take
steps to ratchet down our own energy consumption.

Tim Heneghan's a guy who seems to be open to this. He is the facilities manager at Pede
Stadium. Ever since we rst got in touch, he has been calling me to let me know whenever the
lights will be in use if it's not a regularly scheduled athletic event. | never asked him to do this
but he apparently considers it part of his responsibilities to be able to explain why they're o

when they’re on to anyone who cares to listen. Let's take Tim’s lead and do our part.



